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An Analysis of Publications in the Journal of China Tourism Research 
ABSTRACT 
This paper reports the findings of a study that analyzes the articles published in 
the Journal of China Tourism Research [JCTR] in the period 2005 to 2010. Findings of a 
content analysis of 125 articles revealed that experience, which are the studies relating to 
tourist behavior/experience, was the most widely study area and questionnaire surveys 
were the most popular method of data collection. While it may not be a surprise that most 
authors were affiliated with institutes in Mainland China (hereafter known as China) and 
Hong Kong, it is interesting to note the largest group of lead authors comprised 
postgraduate students. This paper would be of use to readers to better understand what 
researchers have conducted in the context of China tourism research. 
Keywords: China Tourism; Content Analysis; Journal Review. 
BACKGROUND 
Ever since the adoption of its open door policy in 1978, domestic and 
international tourism in China has been, and will continuously be, experiencing 
unprecedented growth in terms of tourist arrivals and tourism receipts (Li, 2009; Xiao & 
Smith, 2006; Xie & Li, 2009). According to the prediction of World Tourism 
Organization, China will be the world’s most popular travel destination in terms of 
number of tourist arrivals in 2020 (Meng, Li & Uysal, 2010). Meng et al. (2010) further 
stated that China’s domestic and international tourism has experienced rapid growth in 
the past three decades, and that the tourism development is positively related to the 
quality of life of Chinese residents.  
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In another study, Zhang, Zhang, and Lu (2007) overviewed the development of 
international tourism in China over the past 100 years. The authors concluded that the 
rapid changes in tourism in modern China were largely attributed to the removal of 
unequal treaties, the expansion of foreign trade and investment, and the setup of efficient 
transportation systems. Additionally, the openness of China’s tourism in the 19th century 
was forced by foreigners; whereas the openness after the 1978 was initiated by China 
itself as an emerging economic and political power in the world. The 100-year period 
may be too long in the contemporary tourism. Uncommonly found in other published 
articles, Zhang et al.’s (2007) study does provide a comprehensive overview from the 
historical perspective. Similarly, Zhang (2007) as well as Zhang, Yan, and Ye (2008) 
reviewed China’s tourism policies in general, and travel agency and hotel sectors in 
particular. The authors stated that the policy changes since China opened its door to the 
world have led to the introduction and implementation of different effective policies in 
various time periods that successfully converted the tourism industry from serving 
political and economic purposes into a pillar of its socialist market economy. Examples 
of these policies included the reformation of tourism administration and pricing 
mechanism, decentralization of power, provision of education and training, restoration of 
tourist attractions, and promotion of international tourism. Xie and Li (2009) stated, in a 
similar claim, that the effective implementation of tourism policies and agreements which 
were made with other countries had changed China to become one of the largest tourist-
generated countries in the world. Furthermore, with an average spending of US$1,408 in 
Europe, Chinese travelers became the world’s top spender (Xie & Li, 2009).    
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In addition to the introduction of new policies for international tourism, Chinese 
consumers enjoy the experience of traveling to overseas destinations. Tse and Hobson 
(2008) stated that China is a country with collectivism as the principle philosophy, which 
is coupled with a large number of citizens in the age groups that have the highest 
propensity to travel and the strong economic forces, render the constantly increase in 
number of outbound travelers, especially in tour groups, from the country in the past 
couple of decades. Other driving forces that exerted a positive effect on China’s outbound 
tourism, according to Tse and Hobson (2008), included the technological advancement 
on eTourism and cultural forces that underline the importance of travel as part of life. It is 
also interesting to note many National Tourism Organizations’ (NTOs) websites in most 
major continents in the world now have a simplified Chinese version (Tse & Hobson, 
2008).   
In short, worldwide tourism researchers, practitioners, policy makers, and 
consumers have been fascinated by the rapid development of China’s tourism industry 
(Andreu, Claver & Quer, 2010; Wall, 2007). This, in turn, leads to the strong global 
desire to better understand tourism in China. Such a desire to understand China’s tourism 
is not merely to detect competitions but also to identify the potential opportunities that 
the market provides. Unfortunately, prior to 2005 there was no English tourism research 
journal which focused solely on China tourism. Although some tourism journals, such as 
Tourism Tribune and Tourism Science, have been published in China for many years, 
these journals are mainly distributed in China. More importantly, publications in these 
journals are in Chinese which cannot be understood by international readers who are not 
proficient in Chinese. As such, their values are limited. In other words, tourism in China 
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remained largely unknown to international audience unless the articles were published in 
international journals. To meet this arising challenge, JCTR was launched in 2005 which 
primarily aims to disseminate research studies that are related to various topics in China 
tourism to international readers. The mission of JCTR is twofold. The first mission is to 
discuss the relevance of tourism to Chinese society, and the second mission is to advance 
and make significant contributions to the knowledge of China tourism. Harnessing the 
rigorous peer review policy, JCTR is generally recognized in academia as one of the new 
channels for academics and practitioners, particularly those in China, to exchange and 
discuss the latest research findings relating to tourism in China and Chinese society in an 
international context (Law & Cheung, 2008). Until now, JCTR is the only tourism journal 
in English with a well defined geographical coverage. 
In view of the growing importance of China tourism research, this study makes an 
attempt to analyze the content of the articles published in JCTR in the period 2005 to 
2010. While this kind of approach is not innovatively new and recent research studies 
published in JCTR (e.g., Li, 2009) and other journals (e.g., Tsang & Hsu, 2011) also took 
a similar approach, this study aims to scrutinize the research findings in the context of 
China tourism research in terms of research foci, data collection methods, data type (i.e., 
primary and secondary), data nature (i.e., quantitative and qualitative), geographical 
coverage, data analysis techniques, institutional contributions, authorship, author 
affiliation and contribution, and position of authors/leading authors. Findings would thus 
not only be useful to the readers who want to better understand what have been 
conducted in the context of China tourism research, but can also shed light on future 
research directions. Having discussed the development of China’s tourism industry, the 
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next section presents the background of JCTR and research in China tourism. A 
methodology section is then presented on the approach adopted in this study. After that, 
the findings section shows the consolidated results, which is followed by a section that 
critically analyzes the results. The last section summarizes this study, comments on 
limitations, and offers directions for future research.  
LITERATURE REVIEW 
Background of the Journal of China Tourism Research 
When the inaugural issue of JCTR was launched in 2005, it was named as China 
Tourism Research. The title had been used till the end of 2007, and was then changed to 
Journal of China Tourism Research in 2008. The journal has also gone through other 
changes in the past few years. An example of these changes is that the first five articles in 
the inaugural issue were in Chinese (with English abstract) and the other articles in the 
same issue were in English (with Chinese abstract). Apparently, the Chinese papers were 
not readable to non-Chinese readers. Since then, starting from the second issue of the first 
volume to the last issue of the third volume, all published articles had both English and 
Chinese versions.  
When the journal was newly launched, it was published by the Hong Kong 
Polytechnic University in Hong Kong Special Administrative Region of China. Starting 
from the fourth volume in 2008, JCTR has a US-based commercial publisher. Also, with 
a new journal name and a commercial publisher, the journal started publishing articles in 
English only (with Chinese abstracts). 
JCTR publishes four issues in each year for regular full-length articles and 
research notes. The journal also published articles with special interests. For instance, the 
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nine papers in Issue 1/2 of Volume 2 were selected from the presentations at the Second 
China Tourism Forum and the Third China Tourism Academy Annual Conference, which 
were held in Guangzhou in December 2005. In addition, two papers in Issue 3/4 of 
Volume 4 were from the graduate student forum which analyzed data from domestic 
surveys conducted in Hong Kong. JCTR also featured a special issue in the second issue 
of Volume 6 on methodological innovations in China.   
China Tourism Research  
The recent development of China’s tourism industry has provided enough 
incentives for tourism researchers to conduct different studies to examine various issues. 
For instance, Andreu et al. (2010) analyzed China tourism research-related articles that 
were published in three leading tourism journals in the period 1997 to 2008. The topics of 
analysis included geographical areas, types of study, citation counts, most frequent 
contributions by institutes and individuals, and research foci. According to the findings, 
marketing and promotion were the most popularly research foci and the Hong Kong 
Polytechnic University was the most contributing institute. Li (2009) did a similar 
content analysis of published articles on tourism demand forecasting that are related to 
Greater China. By analyzing the 180 articles published since 1990s in both English and 
Chinese journals, the author overviewed data frequency, focused region, dependent and 
independent variables, modeling techniques, and forecasting exercise. Despite the 
existence of significant findings in Li’s (2009) study, the study mainly focused on 
tourism demand and aimed at profiling tourism research not by journals but by different 
sources including Social Science Citation Index (SSCI), Google Scholar, ScienceDirect, 
and EBSCOhost. As such, Li’s (2009) study does not provide an overall picture of 
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research in JCTR to the readers. Similarly, Tsang and Hsu (2011) included six first-tier 
tourism and hospitality journals, including Annals of Tourism Research (ATR), Cornell 
Hotel and Restaurant Administration Quarterly (CHRAQ), International Journal of 
Hospitality Management (IJHM), Journal of Travel Research (JTR), Tourism 
Management (TM) and Journal of Hospitality & Tourism Research (JHTR), in their 
review research on tourism and hospitality management in China. However, JCTR was 
excluded from Tsang and Hsu’s (2011) study, rendering it unable to provide insights 
about what has been done in JCTR. 
In another study of content analysis for published articles, Law and Cheung (2008) 
analyzed 2,613 articles published in three leading tourism journals in the period 1986 to 
2006. Although the central government has highly emphasized education and training to 
promote the country’s tourism (Zhang, 2007), none of the 20 most frequent contributing 
universities was from 1,300 post-secondary institutes in China (the Hong Kong 
Polytechnic University ranked second) (Law & Cheung, 2008). In other words, the 
research performance of institutes in China, in terms of publications in leading tourism 
journals, was relatively weak. Law and Cheung (2008) argued such a disparity was 
largely attributed to the unequal levels of support systems for scholars between China and 
other countries/regions. Apparently, universities in China need to introduce more policies 
to encourage their scholars to catch up, if not to exceed, their publication records at an 
international level. Examples of these policies included upgrading academic 
qualifications of faculty members, encouraging proactive participation in international 
events and research collaborations, and providing research support in terms of facilities, 
research studentship, and financial incentives. Likewise, Xiao and Smith (2006) criticized 
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that many studies on China tourism research are simple qualitative accounts based on 
discussions of secondary data collected from government documents or statistical reports. 
More importantly, many researchers in China had the tradition of directly adopting the 
approaches from Western countries. This, in turn, leads to the absence of academic rigor 
and limited, if any, use of their recommendations. Accordingly, Xiao and Smith (2006) 
argued that research in China tourism urgently needs a paradigm shift.      
METHODOLOGY 
A content analysis was adopted in this study. The research articles published in 
JCTR from the inaugural issue in the year 2005 (Issue 1 of Volume 1) to the last issue in 
the year 2010 (Issue 4 of Volume 6) were the targeting sample for analysis. These 
included full-length articles as well as research notes. Although research notes are 
generally shorter and less developed than full-length papers, they are peer-reviewed 
articles which can make contributions to knowledge development in tourism that relates 
to China and its citizens. As such, all but one articles published in the six volumes were 
included for analysis. The excluded article was in Issue 2/3 of Volume 1, which was a 
translated article from another journal. Since that paper was not originally submitted to 
JCTR, it was thus excluded for analysis in this study. At the end, a total of 125 research 
articles were analyzed. 
Prior to the analysis, a list of research foci was compiled. The compilation was 
primarily based on Cheng, Li, Petrick, and O’Leary’s (2011) recent work on examining 
the development of tourism journals. In their study, Cheng et al. (2011) indexed research 
foci in tourism research by examining 59 English tourism academic journals including 
the first tourism journal, Tourism Review, which was traced back to 1946. In addition to 
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its breadth and depth, the recency of Cheng et al.’s (2011) study would justify the use of 
their list for the base of this study. In addition, the disciplinary foci suggested by 
Goeldner and Ritchie (2006) were taken as a reference. Three of the authors then 
evaluated the developed list independently to ensure that a consensus was reached. Table 
1 lists the interdisciplinary foci that were used in these two references. In Table 1, the 
time period was based on Cheng et al.’s (2011) findings, with Goeldner and Ritchie’s 
(2006) suggestions included in a separate column. Additionally, experience was added as 
a new focus that covers studies pertinent to tourist experience/behavior. Due to the 
interdisciplinary nature of tourism research, it is possible that an article may cover 
multiple foci. In this study, only the most discernable (or prominent) focus was selected.   
*** Please Place Table 1 Here *** 
Each published article was separately read in details by the authors, two of them 
are native speakers of Chinese, and findings were compared to ensure consistency. In 
addition to research foci, this study analyzed data collection method, data type (i.e., 
primary or secondary data), data nature (i.e., quantitative or qualitative data), geographic 
coverage of a study (i.e., country, province, city, precinct, or attraction), major method of 
data analysis, most contributing institutes, region of author affiliation, authorship (i.e., 
single or multiple), position of author(s), and position of the lead author. The number of 
occurrences (or instances) was used in all measurements, and weighted occurrences (or 
instances) were also used for contributing institutes. Data collection and analysis were 
conducted in the period January to March 2011. The following section presents the 
empirical findings.   
FINDINGS  
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This section describes the findings of the content analysis with the aid of figures 
and tables. In view of the short time period from 2005 to 2010, it is not useful to present 
the annual fluctuations. The analysis, mainly in terms of figures and textual discussion, 
primarily focuses on consolidated results.  
Figure 1 lists the research foci of the included articles. Apparently, experience 
was the most popular focus with 18 instances. Business and literature were in the second 
and third places with 14 and 13 instances, respectively. Five foci, including agriculture, 
architecture, gerontology, philosophy, and political science were the least popular foci 
each had one instance. Gaming and law, two foci in Table 1, however, did not draw any 
attention from tourism researchers. Table 2 lists the articles in each of the study foci. 
*** Please Place Figure 1 Here *** 
*** Please Place Table 2 Here *** 
Figure 2 presents the instances of different data collection methods. Like many 
studies in social science and management, questionnaire surveys appeared to be the most 
popular method with 43 instances. Data collection methods from published references or 
official channels were the next two widely used methods with 28 and 17 instances, 
respectively. In addition, 15 published articles used multiple methods for data collection.  
*** Please Place Figure 2 Here *** 
As indicated in Figure 3, a similar number of analyzed articles used primary data 
(64 instances) and secondary data (61 instances). A detailed examination on the annual 
variation of the data type shows both data types took the lead in alternate years from 
Volume 1 to Volume 4. After that, slightly more published articles used primary data 
than secondary data. Such similarity shown in data type, however, is not observed in data 
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nature. Figure 4 shows that 64% of the analyzed articles used quantitative data. Other 
than Volume 3 which had the same number of instances with each data nature, there were 
consistently more studies with quantitative data than qualitative data.     
*** Please Place Figure 3 Here *** 
*** Please Place Figure 4 Here *** 
Findings of geographical coverage are presented in Figure 5. Probably due to the 
convenience (or difficulty) of data collection, most published articles covered topics in 
relation to the country and city, with 49 and 43 instances, respectively. Interestingly 
enough, the number of articles that covered cities varied a lot, from nine instances in 
Volume 1 down to three instances in Volume 3, and then increased to 11 instances in 
Volume 6. In contrast, the number of articles that covered the country commenced with 5 
in Volume 1, and the number increased steadily to 14 in Volume 6. Additionally, 
province and attraction each had 18 and 14 instances, respectively; whereas only one 
article covered precinct.  
*** Please Place Figure 5 Here *** 
Figure 6 lists the major methods of data analysis for the selected articles. The 
most widely used method appeared to be the content analysis with 30 instances. 
Descriptive statistics became the second most popular method with 19 instances. 
Eighteen articles did not use any method of analysis (e.g. conceptual papers). The 
traditional statistical techniques of regression and means comparison (i.e., t-tests and/or 
ANOVA) had 16 and 15 instances, respectively. More advanced methods, such as 
computational modeling, factor analysis, and structural equation modeling (SEM) were 
also used by tourism researchers albeit at a smaller scale. Some occasionally occurred 
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methods such as cluster analysis, were grouped into others. Similarly, conceptual papers 
without any empirical data (e.g. research notes) were categorized as not applicable for 
major data analysis methods. 
*** Please Place Figure 6 Here ***  
In total, authors from 101 institutes had contributed to the 125 published articles. 
Of these institutes, 52 contributed one article, and 24 contributed two papers (please refer 
to Table 3a). In other words, three-quarters of the institutes were occasional contributors. 
In addition, the numbers of institutes that contributed three, four, five, and six papers 
were 7, 5, 2, and 4, respectively. Table 3b lists the institutes that had contributed four or 
more articles. As indicated in the Table 3b, the Hong Kong Polytechnic University had 
produced the most number of articles in JCTR, with 61 instances and 25.66 weighted 
instances. Sun Yat-sen University in Guangzhou was the second with 17 articles and 8.15 
weighted instances. Beijing International Studies University in the capital city of China 
and Purdue University in the United States both had 11 instances and the former was 
slightly ahead in terms of weighted instance. Institutes in Macau, Canada, the United 
Kingdom, and Japan were also among the most contributing geographical areas.    
*** Please Place Tables 3a and 3b Here *** 
Figures 7 and 8 present the findings of single and multiple authorships, as well as 
the geographical regions of authors. According to Figure 7, publications with multiple 
authors dominated the sample (85% of the total number). This dominance appeared in all 
volumes, indicating the trend of collaborative efforts. As a whole, there were 251 authors 
for the 125 analyzed publications (please refer to Table 4). With five papers, the most 
prolific individual researcher is affiliated with Beijing International Studies University. 
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Additionally, four scholars produced four papers each, and the corresponding numbers 
for three papers, two papers, and one paper are 7, 8, and 221, respectively. The finding 
indicated that 88% of the authors were one-time contributors. Also, as indicated in Figure 
8, most authors were affiliated with institutes in China with 108 instances. Similarly, 
there were 68 and 39 authors from institutes in Hong Kong and the United States, 
respectively. Although it is encouraging to note the positive support from researchers in 
China, Hong Kong, and the United States, it would be beneficial to international readers 
if more scholars from other regions can share their research results in JCTR.  
*** Please Place Figures 7 and 8 Here *** 
*** Please Place Table 4 Here *** 
Different from the published articles that analyzed institutional and individual 
contributions (Andreu et al., 2010; Law & Cheung, 2008), this study examined the 
positions of different authors and lead (or first) authors. Prior studies in the existing 
tourism literature rarely, if ever any, analyzed the positions of lead authors. Including 
multiple counts, Figure 9 indicates that postgraduate students and professors were the 
most frequent contributors to the published articles with 62 and 55 instances. The next 
group of frequent contributors to JCTR comprised associate professors, senior 
lecturers/lecturers, and assistant professors with 42, 39, and 37 instances, respectively. 
Authors from other positions such as director/dean and research staff also did contribute 
but to a much less extent.   
*** Please Place Figure 9 Here *** 
The lead author of an article usually takes leadership in the study, and generally 
contributes the most to an article. Looking at the lead author of each article, Figure 10 
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shows that postgraduate students were the lead authors of 24 articles; whereas the 
corresponding numbers for associate professors, professors, assistant professors, and 
senior lecturers/lectures were 22, 19, 19, and 18, respectively. The leading number of 
postgraduate students as the first author is likely due to the training opportunities offered 
by their advisors. Still, these numbers are too close to conclude which group of scholars 
provided more leadership. 
*** Please Place Figure 10 Here *** 
DISCUSSION AND CRITICAL ANALYSIS  
General Observations 
The four tables and ten figures presented in this study are equally important and 
each carries distinctive information. Combining them would turn findings and 
discussions to being laconic, rather than pithy. However, discussions in this section were 
made on the basis of interlaced findings. 
Analyzing the JCTR publications does exhibit some useful and interesting 
findings. An interesting observation is that early publications in JCTR largely focused on 
a few geographical areas or regions. The relatively narrow scope of coverage for early 
publications was likely due to the location of researchers and/or the physical accessibility 
of locations for data collection. In contrast, recently published articles were more 
generalized in terms of the geographical context. Also, different from some leading 
tourism journals that publish articles with different approaches for data analysis, 
publications in JCTR largely adopted the conventional approaches. Scientific 
computational modeling techniques, for instance, were occasionally used in JCTR. Other 
interesting observations are that most papers were authored by ethnic Chinese albeit 
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many of them were affiliated with worldwide institutes, and that many articles were 
authored/co-authored by postgraduate students. While it is encouraging to note the 
positive support from many contributors, authors from some regions/countries did not 
seem to be enthusiastic about publishing in JCTR. Such a low participation is likely due 
to the fact that JCTR is not yet listed in Thomson Reuters’ Social Science Citation Index 
(SSCI) system. Many universities, for instance those in some Asian countries/regions, do 
not highly recognize publications in non-SSCI/Science Citation Index (SCI) channels. As 
such, researchers from these universities may not be motivated to submit their research 
findings to JCTR.  
Critical Evaluations 
As a whole, the published articles, especially the recently published ones, are of 
good quality. Apparently, the journal is able to maintain good quality control of peer-
review. Still, some noticeable gaps, if not weaknesses, were found. Examples of these 
gaps included unclear data collection method (e.g. du Cros, 2005; Tsai, Goh & Huffman, 
2007; Zhong, Chen & Yang, 2006), discrepancy in samples (e.g. Peng, Dai & Yue, 2006) 
as well as findings from a survey were not presented but the survey was mentioned (e.g. 
Liu, Liu & Gu, 2006; Wang, 2005; Yu & Weiler, 2006). In Peng, Dai, and Yue’s (2006) 
work, the abstract of that paper claimed that “Six five-star hotels in Guangzhou, Beijing 
and Shanghai were selected to conduct questionnaire surveys and in-depth interviews” (p. 
104). However, the data collection and analysis section of the paper described there were 
34 participated hotel practitioners without any indication of their background in the 
questionnaire survey. Then, the paper stated 33 middle and senior-level hotel managers 
from the six hotels were invited for the in-depth interviews. This discrepancy may 
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confuse readers and make them difficult to interpret the research findings. In addition, it 
is somewhat strange that Li and Luo (2006) classified respondents in the age group of 55-
60 as senior. Another interesting observation is that a paper published in 2010 was based 
on the data collected in 2000 (Lee & Graefe, 2010). In addition, the aims of a couple of 
published articles were not very clear. As an example, Sun and Bao (2006) as well as Arlt 
(2007) presented the conclusions of different series of related published articles or 
projects. In other words, these articles did not appear as new studies that show a 
substantial amount of novelty. Also, some articles appeared more like personal opinions 
instead of research articles (e.g., Liu, Guo & Qiao, 2007; Xie & Zheng, 2007). 
Interestingly, some articles do not seem to have a direct relevance to China tourism. For 
instance, Peng (2005) presented the relationship between symbols and tourism. Wu and 
Li (2005) described different types and stakeholders in tourism, and Wang and Song’s 
(2010) study was to review air travel demand studies in general.  
Generally speaking, the analyzed articles are easy to read but some are difficult to 
follow. Examples of the articles that are uneasy to comprehend included Su and Xiao 
(2009) and some articles in the special issue on methodological innovations in Issue 2 of 
Volume 6. For instance, the article authored by Lavallee and Yan (2010) in that special 
issue was to examine the leisure experiences represented in Orchid Pavilion gathering in 
relation to the subjective leisure experience. Though the methodology is novel and the 
authors translated the content of the poets into an English version to enhance its 
readability, the article is still difficult for readers from outside Mainland China, even for 
Chinese readers from other regions, to interpret the manifested and latent meaning of the 
poet. Similarly, Huang’s (2010) work in the same issue applied an autoethnographic 
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methodology to examine a solo travel experience in Beijing after the 2008 Olympic 
Games. Given the findings section is filled with the direct quotation of the narratives by 
the researcher, it is difficult for readers to follow as much information in different aspects 
is included in one quotation. Even though the theoretical features of tourist experiences 
were discussed, the discussions were not drawn on the basis of the data presented in the 
findings section. Lastly, some articles did not follow the proper style for references (e.g. 
Wang & Xu, 2009). While some discrepancies are inevitable in most, if not all, research 
journals, further improvement on the quality of publications in JCTR could be achieved 
through inviting experienced reviewers as gatekeepers and the requirement for authors to 
rigorously proofread the final version of their accepted papers. This action can ensure the 
accurate reporting of research findings in the journal, which in turn, enhances the 
journal’s overall quality.     
CONCLUSIONS 
As a newly emerging research journal, JCTR is certainly as good as, if not 
stronger than, other journals with a similar history. Findings of this study have shown the 
diversity of research foci, data collection and analysis methods, as well as worldwide 
contributors in JCTR. Such diversity renders readers to appreciate the latest development 
of the world’s fastest developing country and one of the leading countries in both 
outbound and inbound tourism. However, gaps in some published articles were identified 
in this study, which would be a good opportunity for the journal’s further improvement 
endeavors.   
This study has some limitations which might restrain the generalizability of the 
findings. An example of the limitations is the potentially fuzzy categorizations. Also, 
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findings only revealed the historical information but the updated information, such as 
position and affiliation of authors, could be different. Another limitation of this study is 
the presentation of consolidated results without information on annual variation. Such 
limitations, inevitably, hinder the overall representation of the published articles. Future 
work can surely look into these different areas in details. 
Moreover, findings of this study may be restricted by the coverage scope in terms 
of scales of analysis, number of selected volumes, and from a single journal. A natural 
extension of this study is the inclusion of other areas of analysis. For instance, an analysis 
of the citations for the selected articles would show which types of references researchers 
used. Since all published articles are supposed to be related to China tourism, researchers 
are likely to use references from the sources in Chinese. This is especially true for the 
articles that were originally prepared in Chinese (e.g. the first few papers in the inaugural 
issue). Also, another future research idea is to conduct a longitudinal study a few years 
later to examine the changes of published articles overtime. With the ongoing 
development of JCTR and the maturation of the journal, simple data analysis methods 
may not suffice to merit positive recommendations from reviewers. As such, tourism 
researchers are expected to use sophisticated methods for analyzing their collected data. 
Another direction for future research is the inclusion of additional journals, and to 
compare and contrast findings among different publications. As previously stated, a 
possible reason for the low participation of publications in JCTR from researchers in 
some countries/regions could be due to its non-SSCI/SCI inclusion. As such, a 
comparison with publications from JCTR and SSCI/SCI-listed journals on China tourism 
would certainly provide more insights on the theme.    
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Table 1 Research Foci suggested by previous studies 
 Research Foci by Cheng et al. (2011, p. 57) 
Research Foci 
by Goeldner & Ritchie (2006, p. 25) 
Pre-1980 Sociology  Sociology of tourism 
 Economics  Economic impact 
 Psychology  Tourism motivation 
 Anthropology  Host-guest relationship 
 Geography  Geography of tourism 
 Environmental Studies  Environmental management 
 Cultural/heritage Studies   Recreation management 
 Parks and Recreation   
 Finance  
 Marketing  Marketing of tourism 
 History  History of tourism 
 Kinesiology  Sports tourism and medicine 
 Business  Management of tourism organizations 
 Transportation  Fundamentals of transportation 
 Hotel and Restaurant Administration  Role of hospitality in tourism 
 Education  Tourism education and training 
1980 - 1990 Gaming   Casino management 
 Entrepreneurship  New venture development 
 Agriculture  Rural tourism 
 Political Science  
 Urban and Regional Planning Tourism planning and development 
 Law  Tourism laws 
 Gerontology   
Post-1990 Philosophy/Religion  
 Computer Science/Technology  
 Literature   
 Architecture  Landscape design 
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Huffman (2007); Wang (2005)(2010); Wei, Ma & Chen (2006); 
Xie & Zheng (2007) 
Environmental 
studies - 
Studies that are 
related to 
environmental 
Gu, Ryan & Chon (2009); Heung, Fei & Hu (2006); Pearce & 
Vogt (2005); Stone & Wall (2005); Su & Xiao (2009); Wang, 
Heo, Yamada & Hwang (2009); Wang, Xia & Chen (2008) 
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management 
Marketing -  
Studies that are 
related to tourism 
marketing 
Arlt (2007); Cheng, Zhang, Zhu & Xu (2010); Huang (2006); 
Huang & Cai (2010); Lau, Law & Lo (2007); Miao & Yu 
(2006); Wang, Yu & Avgoustis (2005) 
Cultural/Heritage 
studies -  
Studies that are 
related to history, 
politics and culture 
of specific areas 
du Cros (2005); Li & Hu (2008); Morais & Du Lee (2005); Su & 
Huang (2005); Su & Wall (2010) 
Finance -  
Studies that are 
related to financial 
aspects of tourism 
organizations 
Li & Li (2005); Wang & Xu (2009); Yang, Huang, Song & 
Liang (2008); Zong, Tang, Huang & Ma (2008) 
Computer Science -  
Studies that are 
related to computing 
systems and 
information 
technology 
Cheng, Zhang, Zhu & Xu (2010); Hu & Heung (2005); Law & 
Cheung (2005); Li & Buhalis (2008) 
Economics -  
Studies that are 
related to tourism 
economics 
Chon, Li, Lin & Gao (2010); Meng, Li & Uysal (2010); Song & 
Fei (2007) 
Hotel and 
Restaurant 
Administrations - 
Studies that are 
related to 
management of 
hospitality 
operations 
Lam & Wei (2005); Song, Mavrides, Holton & Bates (2006); 
Zhang, Cai & Kavanaugh (2008) 
Parks and 
recreation - 
Studies that are 
related to recreation 
management 
Heung, Tsang & Cheng (2009); Lavallee & Yan (2010); Lee & 
Graefe (2010) 
Sociology -  
Studies that are 
related to sociology 
Song & Chathoth (2008); Sun & Bao (2006); Xiao & Smith 
(2006) 
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of tourism 
Anthropology -  
Studies that are 
related to host-guest 
relationship 
Gu & Ryan (2010); Ryan & Gu (2007) 
Entrepreneurship -  
Studies that are 
related to new 
venture development 
Peng & Liu (2007); Yim & Weng (2008) 
Geography -  
Studies that are 
related to geography 
of tourism 
Egan, Chen & Zhang (2006); Shu & Dai (2006) 
History -  
Studies that are 
related to history of 
specific areas 
Xie & Li (2009); Zhang, Zhang & Lu (2007) 
Kinesiology - 
Studies that are 
related to sports 
tourism and 
medicine 
Bi, Card & Cole (2006); Lufang & Huijin (2007) 
Agriculture -  
Studies that are 
related to rural 
tourism 
Zhang, An & Sun (2006) 
Architecture -  
Studies that are 
related to landscape 
design 
Aramberri & Liang (2008) 
Gerontology -  
Studies that are 
related to human 
aging process and 
aging population 
Li & Luo (2006) 
Philosophy -   
Studies that are 
related to 
philosophical 
analysis of human 
belief 
Liu, Guo & Qiao (2007) 
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Political Science -  
Studies that are 
related to policy 
issues of specific 
areas 
Stepchenkova, Chen & Morrison (2007) 
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Figure 2 Data collection methods 
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Figure 3 Data type 
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Figure 4 Data nature 
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Figure 5 Geographical coverage 
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Figure 6 Major data analysis methods 
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Table 3a Summary of institutional contributions 
Institutional contribution  No. of occurrence 
Number of institute(s) with 61 papers  1 
Number of institute(s) with 17 papers  1 
Number of institute(s) with 11 papers  2 
Number of institute(s) with 9 papers  1 
Number of institute(s) with 8 papers  1 
Number of institute(s) with 7 papers  1 
Number of institute(s) with 6 papers  4 
Number of institute(s) with 5 papers  2 
Number of institute(s) with 4 papers  5 
Number of institute(s) with 3 papers  7 
Number of institute(s) with 2 papers  24 
Number of institute(s) with 1 paper   52 
Total number of institutes   101 
 
Table 3b The most contributing institutes 
  
Institute No. of 
occurrence 
Weighted 
instance 
1 The Hong Kong Polytechnic University, Hong Kong SAR 61 25.66 
2 Sun Yat-sen University, Mainland China 17 8.15 
3 Beijing International Studies University, Mainland China 11 4.4 
3 Purdue University, The United States 11 3.98 
5 Dongbei University of Finance and Economics, Mainland China 9 5.83 
6 Huaqiao University, Mainland China 8 3.32 
7 Institute For Tourism Studies, Macau SAR 7 4.16 
8 Indiana University, The United States 6 1.66 
8 Shaanxi Normal University, Mainland China 6 1.33 
8 South China University of Technology, Mainland China 6 2.65 
8 University of Waterloo, Canada 6 3.5 
12 University of North Texas, The United States 5 1 
12 Zhongshan University, Mainland China 5 2.33 
14 Bournemouth University, The United Kingdom 4 1.25 
14 Hokkaido University, Japan 4 0.8 
14 Nanjing University, Mainland China 4 1 
14 Sheffield Hallam University, The United Kingdom 4 1.32 
14 University of Surrey, The United Kingdom 4 2.08 
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Figure 7 Authorship 
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Figure 8 Affiliation of authors  
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Table 4 Summary of author contributions 
Author contribution  Number of occurrences 
Number of author with 5 papers 1 
Number of authors with 4 papers 4 
Number of authors with 3 papers 7 
Number of authors with 2 papers 18 
Number of authors with 1 paper 221 
Total number of authors 251  
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Figure 9 Position of authors 
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Figure 10 Position of lead authors  
 
 
 
 
